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Media Studies

» Convergence Culture: Where Old and New Media Collide - Henry Jenkins

» Here Comes Everybody: How Change Happens When People Come Together —
Clay Shirky
» Groundswell: Winning in a World Transformed by Social Technologies — Charlene Li

and Josh Bernoff
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Enrichment Activities

Undoing Gender — Judith Butler

Ill-Effects: The Media/ Violence Debate - Barker and Petley
WJEC/Edugas media Studies for A Level Year 1
WJEC/Edugas media Studies for A Level Year 2

» Expand your cultural and media reference points by watching some of these films

and television shows:
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The Dark Knight
Some Like it Hot
Apocalypse Now
Moulin Rouge
Vertigo

Attack the Block

The Shawshank Redemption

Raging Bull

No Country for Old Men

Fargo

Sin City

Jaws

The Graduate

The Truman Show
Inception
Memento

The Elephant Man



o Black Swan

o District 9

o Fish Tank

o Black Hawk Down

o Alien

o Little Miss Sunshine
o GetOut

o Volver

o The Breakfast Club
o Casablanca

o Eternal Sunshine of the Spotless Mind
o Get Shorty

o Schindler’s List

o The Pianist

o The Matrix

o Catch me if you Can
o Breaking Bad

o Being John Malkovich
o Mad Men

o The Wire

o The Office (UK)

Watch/Listen to some of the following:
o The Radio 4 ‘Media Show’
o The Radio 4 ‘Film Programme’
o BBFC podcast

o Radio 5 Live ‘The Film Review’

Create a log of any new media you consume (television, film, magazine, radio, online

etc.) and what you thought of it.

Visit the Tate Britain for an enriching cultural experience, as well as to explore how
art and aesthetics have developed across time and how the development of media

technologies have impacted on this.



» Check out some of these websites:

www.abc.org.uk

www.adassoc.org.uk

www.asa.org.uk

www.barb.co.uk

www.bbfc.co.uk

www.ofcom.co.uk

www.rajar.co.uk
www.mediaknowall.com/as_alevel/alevel.php
www.guardian.co.uk/media
www.admedia.org

www.imdb.com

www.boxofficemojo.com
www.screendaily.com
www.screenonline.org.uk
www.britishcouncil.org/britfilms_2011 final_2_.pdf
www.moviemarketingmadness.com
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http://www.rajar.co.uk/

